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Anything
Advertising!

We’'re a boutique creative agency that doesn’t specialize in one
particular category. Instead, our core strength lies in our appetite &
mindset for Brand Strategy. Based upon which, we give brands a
unigue voice that helps them claim a permanent space in the minds
of their audience.

Right from ideating to creating, we handle the whole spectrum of
brand needs. Yet we’re agnostic to style. We're agnostic to media.
We simply aim for a brand’s objective and pick the best tools to hit
our mark. Because at the end of the day, we don’t create art. We
build creative solutions.



Our Services
Just For You

e BRAND STRATEGY

e BRAND POSITIONING

e BRAND IDENTITY

e ADVERTISING

e BRAND CAMPAIGNS

e CONTENT MARKETING

e CELEBRITY MANAGEMENT

DIGITAL MARKETING
PERFORMANCE MARKETING
CREATIVE CONTENT CREATION
INFLUENCER MARKETING
PRODUCT PHOTOGRAPHY

AD FILMS

EVENTS



Our Clients
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Our Clients
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How we make brands thrive

O1.

SET ATARGET

An open discussion with your team

to understand what you've done, your
product/service, your goals, obstacles,
strengths, weaknesses, revenues, market,
competition & everything under the sun to

understand your business & your aspirations.

02.

DESIGN A SOLUTION

Now, you pay attention. The team will
discuss the analyzed data as obstacles
and opportunities. From which a new
strategy will emerge. After consensus,
we get to work.

0)CH

TRACK THE PROGRESS

We get to work done and
show you the results!
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THERE'S RESEARCH THAT SAYS IT TO
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of Internet users consider local

Language wise internet adoption levels for Indian language
68% language digital content to be

users (2016)*
more reliable than English*

8 80/ of Indian language users are
O more likely to respond to a
digital advertisement in their
local language as compared to

English*

*Source “Indian Languages — Defining India’s Internet” A study by KPMG and Google, AprilL 2017
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Our Star Power
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and 110 more....






Performance
Marketing

WEBSITE INSTAGRAM 0 FACEBOOK
CONTENT | VISUALS | DESIGN ADVERTISING ADVERTISING

STRATEGY | COPY | DESIGN | EXECUTION STRATEGY | COPY | DESIGN | EXECUTION

(’A‘ Land GOOGLE EMAIL
\\ » PRODUCTION P =9 ADVERTISING SEQUENCES

X PRODUCT SHOOQOT | VIDEOS | UGC
l | | ABANDONED CART | WHATSAPP

GDN | ADWORDS | SEO




How we increased conversions by 32%

04. TESTING O1. RESEARCH

PROCESS
STEP
03.DEVELOP % 02. DESIGN
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THANKS FOR
WATCHING




